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Prudential

Marketing & Claims

Division

REGIONAL OFFICE COLLOCATION

OAK BROOK, ILLINOIS

PROGRAM

Prudential Insurance Company
relocated 130,000 square feet of
Class "A" gspace to a Class "C"
building. The relocation
challenged the team to rethink its
corporate conventions. The
project also encompassed the first
"marriage" of a marketing and
claims division, adding complexity
due to conflicting needs of image
and support.

Solutions induded amenities not
previously affordable; a
conference center, a fitness
fadility, and a full-service
cafeteria. Existing fumiture was
reused and combined with
architectural detailing and
innovative planning to imply a
custom furniture appearance. An
atrium was crafted from found
openings around stairwells.
Glass-walled offices open out to
the renovated atrium, while open
work areas are exposed to
exterior windows. Simple finishes
and materials were used elegantly
to transform the building,
inexpensively.

BENEFITS & GAINS

® Overall operating cost
reduction

® Beautifully designed intelior
work space

® Successful collocation

® Heightened employee
morale



Qwest

TRANSFORMATION PROGRAM
WESTERN/MIDWEST UNITED STATES

PROGRAM BENEFITS & GAINS
With strong competition in the °
communications industry,

QWEST identified facilities that

posed opportunities to reduce
operating expenses and improve
overall financial performance. ® Improved finandcial
Geographic consolidation performance of company
eliminated redundant facdlitiesand o
functions therefore removing the

need for multiple properties,
transforming QWEST s portfolio

into 11 "mega centers"

encompassing 3 million SF over

11 states.

Enhanced work place
environments and
improved internal
communications

Overall fadlity consistency
and increased fadlity
flexibility

The implementation was designed
to be sensitive to the merging
cultures. Occupancy perperson
was reduced from 320 SFto 180
SF. Power, voice, and data were
provisioned to reduce churn
costs. Benchmarking occupancy
costs over time, to track
performance improvements, was
also instituted, while work at
home strategies were developed
for future applications.




Rockwell
Automation

RESEARCHAND DEVELOPMENT TRAINING CENTER
MILWAUKEE, WISCONSIN

PROGRAM BENEFITS & GAINS

As a result of acquisition, ® Maximized the use of existing
Rockwell absorbed Allen Bradley infrastructure and converted
Company and their Milwaukee tired, old fadilities into highly
fadlities. An extensive meeting desirable group work space

center was in need of renovation.
It was detemmined that the
existing infrastructure could be
most effectively used as a
training facility for the overall
Rockwell organization, as a place
forintense study on emerging
technologies, product
innovations, and sales and
marketing understandings
introduced by the Rockwell team
members. Extensive upgradesin
technology for large and small
group video meeting and leaming
programs as well as electronic
information display and recording
tools forgroup work needs were
imbedded in the renovation
planning.

® Imbedded fadilities with
technology to supportlong
distance and communications
throughout the entire
organization

The completed renovation of the
fadlities instilled an image of
classic but contemporary
corporate leaming that can be
shared by both customers and
internal teams.



RR Donnelley &
Sons Company

REGIONAL OFFICE DESIGN
MULTIPLE SITES

PROGRAM

R.R. Donnelley & Sons Company
isthe premier North Amelican
commercial printer and
information senices company
with neady 200 locations
worldwide. SPACE was retained
to design over 60,000 square
feet of office space for multiple
locations.

The goal was to organize the
space to correspond with R.R.
Donnelley's current work patterns
and establish a newand
upgraded image. The phased
renovation was performed within
occupied and fully operational
spaces for scheduling and cost
effidency.

BENEFITS & GAINS

® Met multiple program and
adjacency requirements for
reception, office and shared
areas by creating
collaborative work spaces

® Minimizing moves and
expenses undera phased
implementation

® Design reflects the culture
and business drivers of the
company



Wolters Kluwer

HEADQUARTERS
CHICAGO, ILLINOIS

PROGRAM

Wolters Kluwer, an international
publishing company based in
Holland, relocatedits U.S.
Corporate Headquarters from
suburban Riverwoods, lllinois to
downtown Chicago. Having
previoudly residedin the offices
of its subsidiary, Commerce
Clearing House, Wolters Kluwer
wanted a more prominent
location.

The challenge wasto design an
office that communicated the
organizations international
prestige while adhering to the
Dutch tradition of
understatement. SPACE created
a facility of uncompromising
guality and international style.
Matetials including figured anigre
woods, stainless steel, black
granite, and hand troweled fresco
plaster that were seamlessly
integrated to create an
environment of reserved luxury.

BENEFITS & GAINS

Reduced occupancy
square feet by 25%

Improved productivity by
optimizing adjacencies and
workflow

Enhanced quality of
environment, thereby
improving employee
morale

Integrated latest
technology systems and
infrastructure throughout to
accommodate current and
future computerand
communications
requirements



